Unit 8 BTEC Media   Notes structure

The Rationale
​​
Make some notes about the following points to help you write the Rationale.

Chosen Commission – Notes about which commission you have chosen and why.
 
Purpose of the commission Notes about the reason for the commission, what is the purpose?
 
The reputation of the client Notes about how you understand the client by explaining how important they are with what they want to achieve and do.
 
Themes or subjects that they wish to explore Notes about some of the facts they mention in the press release.
​
Primary Research Notes on the results of your primary research such as a questionnaire  -  the results in writing - 83% of girls use snapchat for example.
 
Secondary research You will need to copy and paste at least four links into your notes, such as a YouTube video, a website or a news article based on the theme, for each link make notes about how useful the research is and how it will help you develop ideas.
 
The message that they want you to communicate. Notes about the main message they want you to put across in your product.
 
Target Audience Notes about the target audience, read the press release and identify a target audience, note down why this would be a suitable target.
 
Competition (two links to similar products)
​
Understanding the Brief/client
​
Ideas generation – at least 2 Ideas in note form. Three clear and well-explained ideas. How ideas will match client criteria. 

Make Notes about how your idea answers the client brief, as detailed as you can.
Developments to the final idea. What you would need to do to, next step? Script? Storyboard?
Justifications for developments. You could say how you have developed your ideas through discussions with others in the class.







The Pitch

Your need to persuade clients and commissioners in limited amount of words that they have a good solution to their brief. 

A pitch is where the initial outline of the idea is communicated in a concise and effective way to ‘sell’ your idea. Remember to be persuasive in the words you use.

Use the revision guide to understand the structure of the pitch.	

Make notes in a bullet point format so you can write more about each point for your total of 350 words. You can also add lots of persuasive words and slogans so you can use them when writing your pitch.


The Proposal

The proposal is a focus on how you will go about the practical process of production.
​
​
Notes about the overview of the content (step by step walkthrough or a site map with annotations)
 
Notes about the technical considerations (how you need to consider equipment, budgets and costs so your production runs as smooth as possible)
 
Notes about how the content meets the needs of the target audience. (justify how your product meets the needs of the client and the target audience)
 
Notes about a budget (how much will it cost for equipment, photoshoots, paying the crew and distribution costs)
 
Notes about who will your contributors will be (expert advice/comment from someone related to the theme)
 
Notes about risk assessment. (Location shoots, data protection – keeping your files and images safely backed up)
 
Notes about legal and ethical considerations (Equality, copyright, health and safety, regulation  - ASA, data protection)
 
A simple draft schedule (example chart and written explanation, a 3 month time frame of the pre production/production/post production of your product)





The Treatment
 
Write notes about what each section of your product will look like (page 1, page 2 and so on) note down all the stylistic codes for each section such as:

For moving image - notes about what each scene will be (scene number, duration, diegetic or non-diegetic sound, camera angle/movement, dialogue, what happens in the scene)

For Printed – notes about the stylistic codes you have chosen for each page (layout, font choice, images and graphics, colour, written text)

For and game – notes about the levels and characters used (use of colour, game play, assets etc)

For audio – notes about the structure of the podcast (characters, voice, script, structure, diegetic and non-diegetic sound)


Whichever commission you choose, you need to Include notes about why you have chosen to do each section like that, how does each section relate to the client and what their purpose is. This will help you write you justifications.


 



