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A small bit of small print

Fearson publishes Sample Assessment
baterial and the Specification an ks
webslte. This Is the official content and
this book should be vsed In conjuRctlon
with it. The queal’:.1an5 in Mow try this
have been written to help you test your
kriowigdge and skills. Remember: the resal
aszessment may not look lke this.
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When working on a commission, you will nesd to carry out your own research. You need to know where
. to find information, and to understand different research methods that creative media professionals use
Lo souree information.

Other products of the relevant genre ; Other products aimed at the
relevant target avdience

The commission brief ——_ > X

——

—7, Seurces of information ‘“ﬂ-h_
: - Other products made

/ B ' \ for aimilar clients

Secondary sources Primary research

- Taking notes
' You must record your research findings. Making

elear, dﬁt-ﬂﬂﬁ'd n.:rte.b will help you recall what you

iy
Good research notes include:
—— » pullet-pointed lists
i + the source of the information
; » mind maps to record information - ==
on a bopic
s colourcoding or highlighting to indicate
content referring to different areas of a
topiclproject.

Primary research into your target avdience’s tastes, opinions and

s _ existing consumption of media products can be collected through  * — —
interviews, surveys and focus groups. This will provide you with
invaluable information when respanding to your brief G

mE T W CSEE B R R W o fm SNl aw W OJ fx T WE rma WE B OBR W e e 3 o oak O T TR BN Tm wm RN

Research methods

Primary sources 3 e Secondary sources
Interviews - e Internst research
Focus groups Newspapears
Observation e Books

- Swrveys. & - | Magazines and journals

iife = d [ = L) L = 2 4 i [EH = all s i pad =]

Now try this e

M Consider the most appropriate methads for this

What primary research methods.could you use to find Y roug ':’:}nline surveys, for example, may not be as
out mere about how to appeal to a target audience accessible for this group as for younger groups.

agod 60-857
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Product and platiorm

When working on a commission for a client, you should always consider the suitability of your intended
product and platform. Selecting the right kind of media product and the most effective way to get this
product to the intended audience is key to communicating your client’s message successfully.

What are media products and platforms?

* When responding to a

Media products Media platforms erimbor you rised o
Videos Television é%ﬁ ensure you are selecting a
Websites Cinema product type that will fit the
Newspaper articles Social media sites needs of the briet

= ¢ A= well as choosing the bype
Computer ganies Fadie of media product and platform,
Fosters Mobile content you also need to think about
Feature films Games consoles its genre.
Advertisements Print media

C)m See Unit 1, page 14
G for more details about

different types of genre.

Think of your audience

A short instructional video might be the best
way to communicate information clearly to an
audience, but who the audience is will determine
which platform would reach them best.

Young people may be more likehy to

watch videos shared on social media |
networks via their smartphonss, |
rather than on television, for example. i

Design a product
e e The brief is specific about the product type
How would you design an audio product aimed at W to be produced, but there is opportunity
the parents of young children to highlight the risks for you to decide the best genre and
| of unsupervised online access? platform to use

Specifying the genrs s important to
iclentify what sort of finished product you

| would ereate a 30-second radio advert that could expect to produce,

be timed for when parents are taking their children You should demonstrate you are carefully
to and from schoel. | would make it available for considering how best to reach this
download on parenting websites such as Mumsnet particular audisnce by listing the platforms
and promote it through parenting bloggers. you would vse.

[ ow try this

List all the platforms that you could use to broadcast an audio product to, or share it with, an audience.
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When conducting research you will collate data as part of your findings. This information needs to be
carefully processed and analysed to ensure it is useful to your work.

Presenting primary research

Data analysis tool | What do they show?

When are they useful?

Tally charts The number of cccurrences of
an event or response

For example, when recording the responses to a
survey or gquestionnaire during primary research

Bar charts and pie
charts

The frequency of responses or
events related to a particular
question or activity

For example, to see at a glance the most
common or popular responses

Venn diagrams Where the tastes or opinions

of different groups overlap

For example, when investigating potential ideas
for target avdiences from different core groups

Line graphs How responses or events

change over time

For example, to monitor how an audience’s
response to a time-based product (e.q. a TV
show) changes throughout the broadecast

* You need to select the right process to accurately record your primary rescarch data.

* Use approprizte methods to present and analyse these data to understand any patterns, trends
and detail, and to communicate your findings effectively to a client.

* Spreadshest software keeps your data in one place and makes calculating totals and tallies sasier
You can often generate protessional-looking charts and graghs from it

Analysing secondary research

® You will need to be able to understand and use
the information that you find from tables, charts
and graphs in your secondary research activity.

* Reading the data in secondary sources means you
know they're reliable enough to refer to in your
product or when pitching or proposing to a client,

allowed her to represent visually the |
opinions of those asked and helped

Justify her choice to make the lsad |
character male. |

Now try this

Data analysis ex ample Q1: Would you prefer | Male Female
to play the game as
Samira responded to a commission a mals or & famala
te produce a digital game aimed character?
at young men aged 14-19. She [ i
surveyed members of this target
audience using a ten-question e
survey. The tally chart shows some / Eiiiiis s S
using ;
of her results. 20% female could process the survey
She converted these data into results methodically,
a pie chart when presenting I'n.-;-:r'_r keeping track of her
research findings to her client. This S
9 80% male findings.

By representing her
findings In this visual
way, she could analyss
Vi this herself but also
. efficiently communicate
this to a client during the
commissioning process.

ey

Which data analysis method might be best for representing data that

record the trends in magazine circulation figures over a num

ber of years?
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You will need to consider carefully your target audience, the nature of the product you are aiming to
produce and the platform you are intending to use when preparing your idea.

Advertisers often use cartoon imagery and bright

eolours to market products to young children.

Target audience considerations

You must evaluate the suitability of ywour
chosen product and platform for the target
audience. Consider how you propose to
reach this audience, taking into account:

* their access to proposed platforms

® what they will need to consume products
like this, e.q. a smartphone

* the length or size of the product
® the features of the product
® the popularity of existing similar products.

Different target audiences need different considerations

Requirements for
consumption: Often
have their access

to online content
controlled by parents
ar carers

gl

Ghlldren aged 3- 9 ]

/ \ Length of

product: Have

Access to platforms:
COften consume TV and
onling content more
than print media

Popularity of shott attention
similar products: || ans, ao runnin
Often enjoy o :

times need to be
shortar

animated films such
as Disney’s Frozen

and Despicable Me |

Features of product:
Are engaged by bright,
atimulating content

Target audience research

Find out more about your target audience’s
tastes, opinions and consumption of existing
media products to reflect this information in your
response to the client.

o try this

Requirements for
consumption: May lack

Access to platforms: some of the technology
May have limited raquired to access
access to onling anline content

content due to lower
levels of |IT skills \

rPeu ple aged 70+

Fopularity /

of aimilar

products: / Length of product:
Often enjoy May have more time
guizzes ancl to consume product
game shows than younger people
on TV

Features of produet: Could
be detarred by loud or garlsh
presentations

Subject research

Using facts, figures and data from your research
when developing your product demonstrates that
you have investigated it thoroughly and helps to
make it successful.

You are working on a brief for a digital game for a target audience of young women aged 14-19. What existing
products of this type can you find that are already popular with this group?
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When a client wants a particular media product, they outling their needs in a brief and ask media
professionals to respond to the brief by presenting their ideas (in a bid). This will help the client
cheose who to commission for the work. To be able to give a svitable response, you must understand
the nature of the commission and what Is required.

Things to consider when
responding to a commission

The commissioning process allows
clients to get a range of ideas for
heow to fulfil their needs.

You must work effectively and
efficiently to produce a bid for the
work that will make money for your
business.

You must identify the proposed
product’s key message so you can
develop the right ideas.

Keep this key message in mind
during your mind-mapping and
investigations, and state it clearly in
your response,

It is wise to analyse the competition
within the industry your client works
in so you can respond appropriately
to the brief.

You should also analyse media
products commissionsd by similar
companies to your client so you

can understand what made them
successful or unsuccessful.

gm You can find out more
G about communicaling a
MESsSaqe on page 144

You can find out more about iclentitying
target audiences on page 141,

Asking members of the target
audience for their thoughts on
similar products can be valuable,

[ ow try this

142

The BBC has put out a commission for a Sunday
evening family drama set in a historical period.

Investigate similar media products previously

produced by the BBC and its competitors that could

be useful in your response to the brief,

The commissioning process

Client issues a commissioning brief to potentially
Interested parties.

w

Media professionals research and develop ideas to
respond to the commission,

v
Media professionals pitch their ideas to the client,
presenting a rationale, a proposal and a treatment
detailing their ideas.
v
Client commissions the idea they feel meets their needs

most successiully,
[

,\-"?

Media professionals work on commission.

|
\ 4

Client feeds back on progress.




Had a look | | Nearly there | | Nailed it! [ |

ok -:"-'-'-‘ T Lira T :3 o BTy |i:":
ﬁ | ]Hf-! ! L _"Lr:_‘«_--u |y |

¥
Wikt B
= g S oy O e ol A KD

It is vital that you understand the nature of the client you are pitching to if you are to be successfully
commissioned to produce the work.

Learn about the client s
, i Keep the client at the centre
Knowing whe or what the client Is helpsa
you to understand the purpose of the Carry out your research, develop your proposals and
commission and how you can respond to deliver your pitch with the client in mind. The client has
Fhe BHaE the power to decide whether to commission you or
' not, so consider their requirements in all your
A Buslhesss decision-making processes.

| B =

|

II
A large

people?

Ethos: The guiding beliefs and ideas of something or

Agroup of  What is the client’s ethos and reputation?
or'aaaniﬁatir?n? /

someone (such as the client)

|
\ ff"lll Reputation: The beliefs and opinions held about something

|_ or someone

Who is the To get an idea of the client’s ethos and reputation:
: client? ®* presearch a client’s mission statement
b o * check the brief for details of how they expect
/ commissions to be approached
l,"f \ * ook into their previous work,
! || An individual?
A community
qroupt \

A charity?

Even if you have only one contact,
remember they represent the client
as a whole.

The type of client also influences the aim
of the product being commissioned.

Comparnies with a focus an supporting Fairtrade fooe
might want to hear that you would use Fairtrade
goods Lo feed the cast and crew on location.

Existing pruducts Analysing existing products can tell you about:

Knowing what else a client has commissioned v the look, style or format of succasstully

can be key to identifying what they like or commissionad products .

want in a media product. *r,\ || _ the messages they have communicated
WA

o+ what you should aim for or avoid.

[ now try this

You have the opportunity to pitch to develop a website for a national Christian charity. Explain what considerations
about their ethos you might need to put in place when developing ideas for the commission,
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To successfully respond to a commission, you must identify the core message that is to be
communicated and employ this message effectively in your idea development.

Identify the theme(s)

To Vam? awareness To raise money for a * ‘You must identify how the
specific reason commission’s theme will convey
To generate profit / ] the core message.
ke f / * Read the client’s brief carefully
\ i f / To promote to identify the theme.
| : = ol ¢ Themes could range from large
| What is the commission’s scale (such as raising awareness
E core aimfmessage? of poverty) to specific issves
T — (such as promoting local
/ \ \ businesses in a small town).
To sway Te promote a
opinion / \ product or service
To generate To communicate
support information
Audio brief: dangers of speeding Ielontiy tischey poinka by care iy

reading the briek then highlighting the

A professional media company has been asked core messades that the client wishes to

to Frc.:duce an audio pr‘oduatlfor' a charitable A Ceminicate,

organisation that wants to raise awareness of the “‘r& U C = oy
i - . -

dangers of speeding for young drivers. This bricf focuses on raising

The charitable nature of the client

tells us that they wank the product to

communicate a message, rather than

generate a profit,

The organisation is keen for the product to engage
and appeal directly to their target avdience of
young people aged 17-25.

However, it must include content that raises
awareness of the potential impact that driving
above the speed limit can have, such as causing
accidents. Read the media company's rationale for
their response to the commission

= : !

! | ﬁ The media company has clearly indicated h
To communicate the intended mess of this piece Q ; T 9 i
d message P 3 they intend Lo respond to the commission,

effectively, we have decided to use actors who are the Wit refarence Fed i n

same age as the target audience. The intention is to help the promos i 1?“; bﬂ 2 eatu_rffﬁ o

the target audience relate to the characters and to add ’ Proposed idea link back to the intended
2 T ; mMessage.

weight to their dialogue. ,

We will bulld the script around guotes taken from
interviews with people who have suffered from, or caused,
serious injuries as a result of speeding. This will add a
realism to the content and use language that the audience
can relate to.

[ ow try this

Select a weekly magazine. Identify three examples of articles or advertisements that aim to sell a product or service
and three that aim to communicate information or raise awareness. Explain how they differ in their structure, tone
and nature,

144



Had a look B Nearly there D Nailed if! D

o
&
4

Fundir NG an d finance

It is important to understand how your potential project will be funded as this may influence how the
medla product is produced.

. Government or public I'unding considerations
Z"""'az:;g‘;'::{;ﬁ b;‘::ﬂ?fﬂ;;?; ® |s the funding directly from the client or via a third
G:?r; ) / party, such as an organisation like Media Trust which
N // El:;ailfc commissions products using funds from a number of
. __\\ _ I/_ Europe trustees?
' Examples of * What restrictions/requirements come with the funding?

funding sources

* \What are the client’sffunder’s scope of operations, e.q.
_ geographically and demographically? Do they expect
= t —— R : the product to be distributed nationwide or globally,
ik Vi roiunchng and how wide is the demographic they aim to reach?
organisations, &.q. Rlckstarter
e.9. Media Trust * |3 it a grant or a loan?
\, * Will the product need to demonstrate a financial return?

Sponsara, c.q. ®* How are competing products being funded and how
well-known brand does this compare?

Financial considerations

thought carefully apout
A local animal shelter has put out a commission to produce a series

budaetary considerations.
of print adverts to help their rescue animals find new homes. ; They highlight key detals

about the nature of the
intended product that reflect
a lower distribution cost.

This learner has clearly

| would produce two-colour print advertisements that could run

as banners below main stories in the local press. Two-colour @_ﬁ:} _

designs are cheaper to place in the paper. The ads are for the A They also demonstrate a
local press, rather than national newspapers, as the shelter will F’rﬂfﬂiﬁlf"‘?"a' approach by
be locking for local families to adopt the animals. It will also be choosing local press FC’

more svited to the charity’s potentially limited budget. reflect the nature of the

wroduct and its inkentions.

What might the budget be spent on?

Transporting equipment
and personnel

as fuel, paper,
Pavi ducti f printing resources
aying production
parsonnel \ /l

| s

Hiring e:qmpmsnt Fa:,,rlncj talent Consumables such

—— Studioffacilities

Possible pruductmn costs hire

Duplieation/ —————"~ ; (e.g. for a moving image product)

replication of

finished product ! B I ' ~— Catering
/ f on location

Distributionbroadcast |
of product Fermissions ko use

copyright material

Describe how the cost of production personnel will be different when producing a digital game from when
producing a short film,

K Frops and
costumes
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Legal restrictions

When working on commissions, you must conform to a range of laws, requlations and professional
restrictions. As a professional, you must show that you understand and have considered these restrictions.

Examples of Acts to be aware of

The Copyright, Designs and Patents Aet The Health and Safety at Work ete.
1088 Act 1974
* This protects the rights of creators of works of * This focuses on ensuring everyone has the
literature, art, music, moving image, computer right equipment, opportunities, protection and
programs and design, support to conduct thelr work in a way that is
* It is lllegal to use these works without permission not dangerous to their health or safety.
from the creator. * Companies are responsible for protecting those
* You may have to pay the creator to use their work. working on and surrounding the project.
* If you fail to get permission, you could face fines * Failing to comply could lead to large fines and
and legal challenges, or even criminal charges, from potential imprisenment.
the copyright holder. ,.-";I
A \“ Carefully consider
| o O the potential risks or
Gryt o uar? _c_:["u_:pnal ideas. dangers of your work
& _pslr'rm*_.:-:on to use any and complete risk
music, imagery, footage: assessments as part
lor‘ audio c::onter:ml: betore of the pre-production
noorporating it into Erocess,
WO work,
=
| Key UK regulatory
! restrictions
I“'l
The Equality et 2010 - The Defamation Act 2013
* Th'r5 Ifﬂc'-"i'f'-‘—" S eBinting &k * This covers the laws surrounding
individuals are not subject to libel and slander {making statements
discrimination based on their gender, or claims which could impact on the
age, disability, gender reassignment, reputation of a person or organisation),
sexual orientation, race, marital * Including comments, claims or
status, r'sli:?ian or belief, suggestions in a product that could
R cause ‘serious harm to the reputation’
legal action and penalties. of a person or erganisation could lead

Flan to represent groups in an equal and to legal action,

fair way. Offer equal opportunities to all
those involved in a production. Take care when producing cantent that
You can prove statements to be true,

Carefully consider betors incivcling content
that could damage someones reputation.

[ ow try this

Compile alist of legal and ethical considerations when performing vox pop (on-street) interviews with the public.

146



Had a look | | Nearly there | | Nailed it! | |

L L]
J}zg\r B 'ﬂw:gﬂé I":’,H.{ f."Lif;V*GL*.C-
. ac
e 'l -- a,'wu e ¥ A Sy 1 e B

What are regulatory bodies?

Most sectors of the creative media
industry have regulatory bodies
that those working in the sector can
voluntarily sign up to.

These bodies provide guidance and a
set of eodes, or recommended working
practices, that those in the industry
should abide by.

When working en commissions, you
should always be aware of these
organisations and their codes to make
sure you do not cauvse undue vpset or
offence.

Age-restrictive certification from requiatory bodies
Appears prominently on packaging to help quide audiences
as to the suitability of that product for different Aroups,

UK media regulatory hodies

Regulatory body Industry it covers Main focus
Advertising Standards Advertising Ensuring advertisements abide by ASA's codes,
Authority (ASA) which require that all claims made within an advert

are true and aren’'t likely to mislead or misinform
an audience

Independent Fress Frint-based media Ensuring that content reproduced in magazines,
Standards Organisation newspapers and other print products does not
(IFS0) breach codes surrounding accuracy, Invasion of

privacy and harassment

Office of Communications | TV, radic and mobile | Producing codes to protect the public from harmful

(Ofcom) content ar offensive material broadcast on these media
platforms

British Board of Film Film Issuing certification to the producers and

Classification (BBFC) distributors of film content, to reflect age

restrictions that are based on content considered
unsultable for, or potentially damaging to, certain

audiences
Entertainment Software Digital games Regulating the certification of digital and video
Rating Board (ESRB) games and monitoring age-restricted certification

Complaints can be made against organisations making or distributing content that infringe these codes.

[ Now try this

You have been commissioned to produce an awareness campaign to inform the public of organisations that source
products from unethical sources in developing countries, Explain which legal acts and regulatery bodies you would
nead to consider, and why.
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Cenerating ideas

Effective and successful proposals should contain original and inspiring ideas. You and your colleagues
need to work as a team, using a structured process to generate and record ideas.

Brainstorm checklist
@ Reep the commission at the centre of everything. |:|

@ Break down the components of what has been requested, e.q. the format, key features,
purpose and themes. D

(_\//{ Feview similar products made by competitors or for similar commissions. Do not copy the ideas but
use them in establishing:

* trends in presentationformat

® how information has previously been communicated

* structure and length of existing products

* conventions of the genrefformat that you should apply to your own product.

Recording your ideas Example mind map

Type of record Help you to...

* Teenagers 1419 (barget avdience)
map your ideas * Parents of teenagers

visuvally, breaking down * School teachers/college tutors
the core points into a * Younger teens

few words v Social workers

: - * Counsellors
organise your ideas {

into topics so you can
deal with them as you

Mind maps

Bullet-pointed
lists and tables

numbering them in
order of importance,

reach different parts Audience
of your project N

Ranked lists prioritise the most \
vseful ideas by

Drug awareness

while keeping back- campaign

vp plans or lower

priorities in mind \ll
Content

/

* Case studies of real drug abuse

* Interviews with teens who have used drugs
* Facts and figures onscreen about drug use
* Music by young local band

* Voiceover using direct mode of address

* Helpline numbers at end

m You should be able to explain why you
rartked tham in this order and whether

the biggest audience is necessarily the
right audience,

Make a list of products that you might produce as part of an
advertising campaign for a new perfume, Rank the list in order
of which products you think will reach the biggest audience,
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Once you have generated a range of ideas, you need to take time to develop them to produce solutions

to the challenges set by the commission.

Meeting the needs of the brief

To help your responze to meet all the requirements of the commission, you could map out a table like
this one, identifying how each idea matches the brief and adjusting it if necessary.

Key regquirement ldea 1 — making the
game suitable for mobile

phones

ldea 2 — using cartoon-
style characters

ldea 3 - making the
prizes fruit-shaped
trophies

Appeal to target
audience of

Most of the target
audience have phones.

Our research showed
cartoons are popular

Prizes and rewards seen
as positive by avdience

B8-12-year-olds in our research.

Communicates
message of
encouraging
consumption of fruit

with this age group.

Links fruit to positive
rewards in game.

Justif ying yvour ideas

You will need te be able to justify why
you have taken ideas for a product
forward, for example by:

Gaining feedback

Getting feedback on your ideas helps you to stay on
track and produce something that meets client needs.

* referring to research, e.q. facts, You could ask for feedback on ideas from:

flgures, findings about your target
audience

':_‘;}/ your target audience

@ other professionals

* referring to previous successes, @ people who consume similar products.

e.q. other products that have been
successful in this field/area

* referring to feedback, e.g. the k
thoughts gathered when you tested
these Ideas.

Feedback can come from quantitative methods such !
as surveys and questionnaires or through qualitative
methods such as interviews or focus groups.

{:w Fage 102 has more information about
&7 quantitative and qualitative research,

SWOT analysis
A SWOT analysis can help you break down the potential of your ideas and justify them.

- Aspects that work
leas well for thia
commission

Aspects that — —— . gponaths Weaknesses —
wiork well for

this commiasion

iz Opportunities Threats P,

-
s

Specific opportunities - 4
this idea opens up
that others don’t

" Challenges to
overcome that could
threaten your success

[ ow try this

Consider the children’s game shown in the table ahove. Explain how you would justify the ideas and develop
them further.

149



Had a look | | Nearly there [ | Nailed it! [ |

The rationale

A rationale is an explanation of what you intend te produce, with justifications for how it meets the

requirements of the commission.

Considering the commission

List the key features the client has asked for and
note down how you have met/will meet them. It
could be in table format like this one:

Element of brief How will | meet this?

Target avdience Ensure appropriate for

specified age range

Freferred format or
platforms

Themes

Message

Aim of the product

Additional features/

topics/content

Deadline Draft: 3rd Agpril
Finallapproved: 18th April

Budget

Qm See page 149 for more
G about developing ideas
and justifying them.

Expressing yourself clearly is essential
Lo presenting a professional rationale.
For furthar quidance on using
persuasive language and communicating
professionally see page 153.

150

[ Now try his

A commission requests a website aimed at men aged 35-50, raising
awareness of skin cancer. You want to include short video clips of sports
stars talking about how they protect their skin from sun damage. Justify
how this idea might meet the demands of the commission,

Structuring a powerful rationale

State how the overall product will meet the
key features of the commission.

Explain how the product will address the
needs of the target avdience.

Explain how the product will address the
themes of the commission.

Explain how the product will meet the
intended aims of the product.

State how your ereative ideas will produce a
successful and effective product.

Conclude with convincing justifications for
why your proposals should be accepted.

Justifications

The aim of a rationale is to convince the client
to commission, and eventually pay, you.

When writing a rationale you need to explain
clearly, with reference to specific examples,
how your ideas meet with the demands of a
commission,

You could vse any analysis done during idea
development when working on this,

Q\‘gﬂ—? When justifying something,
¥ou must provide evidence to
prove your ldea or arqument
i5 correct.
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The pitch is your main opportunity to provide a concise, clear, persuasive presentation of your ideas to
the client or commissioner. You may only be given limited time and space to deliver your pitch, so you

need to sell your idea efficiently and effectively.

Content of a pitch

A pitch should include:

% an overview of your proposed product
% detail about key features of your product

é] Justifications for why you have made these
declsions

é} persvasive content to convince the client to
commission you.

Do not include:
%3 irrelevant detail
%’ ‘behind the scenes’ information.

A successiul pitch is the result of careful planning,
presenting your ideas clearly and persuasively, ancd
backing your ideas up with convincing Jjustifications.

Find out your client's preferred
pitch style

Pitches are normally face to face presentations
but they can also be delivered:

® via webcasting services
®* over the phone

* in written format

* via recorded video.

[ now try this

Clear awareness of the
nature of the commission
A structured I
approach that
guides the client

through the points ; Simple but

k { effective
I'-, descriptions of
\ I|I the key features
of the proposead
. product

Justifications
—% |' / / for the

o proposals,
What
makes a
| good pitch?
/ \H \

Awareness of
conatraints

(e.q. deadlines

or budget) but a |
positive, ‘can-do’
response to them

with clear links
to reliable
research

Fersuasive
language that
highlights the
strengths of
the ideas

Appropriate pace,
style and mode of
addresa for the client

Consider whether the
pitch includes content

Find a elip of sameone delivering a pitch, for example in an episode of Dragons’ A listed above and meets
k e : ",‘-

Den. Analyse how the person presents their ideas, and explain whether you thin

their pitch was persuasive.

.| the criteria shown in the
ming mag
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Pitch structure
A good structure may be like this:

A short statement to outline the
o commission
A A positive comment on how the
@ commission inspired you and why you feel
excited about responding to it. Remember
this is all about persuvasion and selling
yourself!

o
proposing with a clear justification of 4

how it meets the key features of the
commission — linking to target avdience,
theme and intended message

9 An overview of the product you are /

A Q Selected elements of the proposed
product that you feel are particularly strong,
backed vp with examples from your research

KX
9 A concluding statement, emphasising the
strengths of your proposal

Pace and length of a pitch

* A written pitch should be between about 300 and
400 words. You have a maximum of 500 words
when writing the pitch for your assessment.

* Consider that a verbal pitch should take about
8-10 minutes, so, as the basis of a transcript for
a spoken pitch, your written pitch should take up

about the same length of time. <

* The pitch should be a concise overvew, but include '
enough detail to elarify to the client what you are '
proposing,

* Plan its structure to help you identify how long to ¢ _ . your pitch is an appropriate length to
spend on each section. engage and excite your client. While you need

* Try not to waffle or add unnecessary detail, ko include details that really sell the idea, long

* Practise the pitch. explanations or reference o research that

* Take regular, deep breaths. doesn't really back vp your points will not win you

* Allow time for clients to read any supporting Ehe: commission

information.

[ Now try this

With reference to the information about pitches on these pages, write down the top five tips to remember when you
are preparing pitches for your own work,
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A professional and polished approach depends on using language appropriately and effectively when

dealing with a client.

Use of language

Use positive and active language to reflect your
engagement with the proposal.

creative

",

innovative

engaging

', \
X
. .
\ .

POV YVY VVYYY

uhigues
popular

Adjectiveas - successiul

appealing
imaginative

fashionable

on-trend

~
Py

meving proactive
runmning

going forward

pushing

driving

motivating

The setting and your knowledge of the client will give:
you clues about the appropriate mode of address.
Remember you are: pitching for busingss, so even
casval delivery nesds carsfully prepared content.

[ Now try this

Unique Selling Points (USPs)

What makes your
proposed product stand
out from the crowd? the problem?

B il

l Questions to help
identify USPs [

How does your /

idea compars with
similar products on
the market?

What is vour innovative
or creative solution to

\ How could your idea
help the client achieve
thelr aim or communicate
their messager

Communicate your ideas clearly

Try to:

@; identify your ideas clearly

é) show how your ideas will benefit the client

é} explain your idea in one or two sentences

% add specific detail only where it adds weight to
your suggestions.

Avoid:

@ unnecessary detail

% reference to research that doesn't back up a point

% repeating content from the commission or other
sources

%J detail about ideas not taken forward.

Mode of address and terminology

& Adapt the kind of language you vuse and how you
use it with the client.

* Avoid slang, suphemism and jokes when presenting
formally, e.q. to a charity or government body.

* ‘You may be more relaxed with clients you know or an
organisation with an informal ethos. If you are unsure,
use a formal, polite approach in the first instance.

* Using specialist terminology for the field you are
weorking in suggests you know what you are talking
about. However, you cannot always assume a client
knows all the terminclogy you might vse. If in doubt,
define terms and expand abbreviations.

You are presenting a pitch to make a film promoting the work of a charity that enables disabled people to ride horses.
Explain how you would use appropriate language for this client.
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When responding to a commission, you should produce a proposal. This is a formal document that
details your proposed idea in much more depth than required by a pitch.

The nature of a proposal Content of a proposal

Your proposal document should be word

processed and feature:

* an overview of the structure of the finished
product (such as a step-by-step walkthrough,
rough site mag)

® an explanation of the style and tone of the
content — backed up with examples from
previous work, research, reference to the
nature of the commisslon

®* clear detail on content to be included —
different elements of the product

* an explanation of how this meets the needs of

A proposal is a formal document that follows a set the target avdience

format. |t outlines: ®* links to how and why you made these decisions
* what the proposed product will include with reference to appropriate research/

* how you would approach the project analysis.

* the practical plans you will put in place to manage
the production process professionally.

Content considerations
You will need to tallor the content of your proposal to your sector.,

Type of product | Detail about what you plan to include

Print media Images, where you will source them from, copy you will include, designflayout
decisions, use of colour, use of font

Audio media Dialogue or spoken content, sound effects, use of a music bed

Moving image Secene-by-scene overview, audio resources, editing techniquesftransitions, use of

music, onscreen graphics, choice of shots

Digital games Visual content, audic resources, use of video content, digital graphics, design of
game object, character animation, navigation links

Web-based Images, where you will aource them from, copy you will include, embedded content,
navigation links, avdio content, use of colour, design theme, choice of font

How is a proposal different from How is a proposal different from
a pitech? a treatment?

Although it still has a positive tone, a proposal A proposal focuses on discussing how you will
is much more about the practicalities of go about the practical procesaes of production
producing the product than selling the concept. rather than supplying a client with examples of

the work you intend to produce.

As well as explaining
{?ﬂ what you would do,

you need to say how
vou would do ik

Describe what details you would include in a proposal for a media product about a day in
the life of your schoaol or college. Format it in different ways for the different media above,
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Ensuring you present your proposal in a structured and orderly way is essential to guiding your client
through all of your ideas and suggestions.

Proposal structure

Although the style of a proposal document may differ between sectors, the core structure remains the
same, A proposal should include the following items, in a similar order:

Cover page

< TR 9 Cliamiew

Client's name and title of the commission

A
®* Date the proposal is submitted B . What the avdiencefuser will experience
* Your production company’s name and logo from using the product
* ‘Your or a colleague’s contact details * Key requirements in the commission
."/"z.'
Key slements of the product f\ 0 Detailed content considerations

® Varies depending on sector - see * Varies depending on sector but could

quidance on page 154 Include a synopsis, examples of the script,
s Why you have chosen to include v :‘\* voiceover or copy, and suggestions for

these elements g contributors or talent

. *® Evidence/research
" » Reference to, and analysis of, existing

5 Prailu atlon: sonslderations L werk in a similar styleffor a similar audience
Bu et & * legal and ethical implications
: o c
¥ Bohadiling * Potential legal restrictions (see page 146)
* Logistics e
o FE- I '-~..____ .
e Y 0 Conclusion

* Summary of how your finished product
will meet all the client’s requirements

: Z . Adaptabilit

The audience is at the heart P y
- You can add alternative suggestions for

of everythlng plans or ideas to your work, showing that
{;_\g,f/ What will the audience expect in terms of you are able to adapt to the client’s

themes and stylistic codes? requirements.
G?( How can the content be read? | Reference your research and analysis of
‘,/ How can the audience be engaged? existing products but remember to stick to
W ‘r‘/ What other media products will they compare referencing anl?f that content that backs up

"~ the product to? your plans and ideas.

.qg Why would they choose this media product : Ensure you justify your ideas and that they
i over (or a8 well as) others? . are original and creative,

[ now try this

What existing products might you analyse and then include reference to in your proposal, if you were aiming to
produce a website where users could share photographic content? What legal or ethical considerations might you
need to make your client aware of in regards to a product like this?
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Production considerations
for a proposal

When you are working on putting a proposal together, you need to indicate clearly to the client that you
have considered the practical production needs of your project. It's a good idea to back up your plans

with data like statistics, charts, budgets and schedules.

Tackling the practical needs of your project

1 Problem solving
How you will adapt and solve problems
within your project.

Include:

* A contingency plan: The alternative
actions you will take if something doesn't
qo to plan (e.q. suggest that, if heavy
rain or strong winds prevent you from
filming outside, you would film the scene
indoors or shoot a different scene and
return when the weather is better)

£ Budget

How you can deliver the project within the client’s

budget.

Include:

* Estimated costs at pre-production, production
and post-production stages of your project

* Personnel costs (e.9. crew, talent, researchers,
specialists and administrative staff)

* A contingency fund that you will keep by in case
you need to act on your contingency plan (e.g.
an additional 20 per cent of the final budget)

How your proposal can tackle
restrictions and their impact

on the project

- /

L

3 Scheduling

How you plan to meet interim or final

deadlines or ‘milestones’ for different

| parts of a project.

Include:

* Methods of time management you
would use to plan the production (e.4.
a production schedule which documents
the activities you will do, when you will
do them and the resources you will need)

* When you will complete key elements
of the product to meet the overall
deadline

Explain why it is important to consider potential issues and g

restrictions that could affect the project,

4 Logistics
How you will organise the production and the
logistical documents you will use.

Describe or include:

* Booking formsfagreements for equipment,
props, costumes, locations or facilities such as
studios or edit suites

* Location recces or site checks for filming or
recording to assess the locations' suitability

* Risk assessments to show you have considered
the safety of your crew, cast and the public and

plan to comply with health and safety regulations,

') See page 146 for more detall
Gm about relevant legislation.

S

28 Take each of the four restrictions shown
above and describe the impact on the
project if they didn't go to plan.
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Content considerations
for a proposal

Your proposal should be clear about how the product will meet the many demands and considerations
placed on media of the type you propose to produce.

%

Awareness of legal restrictions Ethical considerations

You must demenstrate that you are aware of the legal ——
restrictions on the product and that you plan to avoid :
infringing these laws.

gm A list of Acts of law that may impact on
G your work can be found on page 146,

plan to clear

plan to produce permissions to use e ts be_ f_alr' I
only original proposad locations e"i& i’r ?WL"?r i:. v will need bo reassure your client that you
Snbent e and copyright material. [ POCN7H =P TS i be working ethically (such as by respecting
skl iringilig b - : ; Il as legally.
copyright. \ getting the job. the privacy of others) as we Gally
Ask yourself these questions:
'- Your * 4
— will ensure ® Have you thought carefully about how
roposal = : :
P 1d = thak libel laws you will work ethically with those
wll Sy A cou will not be who may appear within or as part of
rf:gul.al;::lr:,r bodies’ Etate that broken, your ’F?I“DPGSEI.‘J' pmduct?
codes of practice you.. & Will your ethical conduct be in line
(e page AN 7 ! with the aims of the client?
\ will employ a fair and ® Have you researched the ethos and
will ensure products considerate approach ethical concerns of the client?
- afmfﬁiﬁby s to couaity ans For example, if the client is passionate
e aciton ShSK. D qonkem about environmental issues, highlight
needs, such as hearing and production of your ; : : ; if
or visual impairments. product. how you will work in a "green’ way.

they are an animal welfare charity, stress
how animals used in the product will be

will complete risk assessments to siml T stich pmtﬂc )

meet haalth and safety requiremants.

Regulatory bodies

Document your considerations about the

codes and practices recommended by

the regulatory body that applies to your

product. For example:

* The potential BBFC age rating of video
content

* The ESRB rating of digital game content

s ASA restrictions on an advertisement.

Careful research is the key to ensuring that your
content matches the leqal and ethical requirements
of the brief as well as the client's core requirements.

[ now try this

Explain how you might find out more about a client's ethics.

You can find guidance and often the codes
themselves on the requlatory bodies’
websites,
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content lﬂ response

to a commission

You can respond to a commission using written content in varlous ways when working on presenting
ideas to a client.

* Scripts * The high concept "hook'
* locatlon reccesfvisits "% Concept art
* Storyboard . * Plot di

ke Digital games - . Aggrang

Cutscene scripks

T~ Moving image preducts /
\\.

! Content needed for different media types ‘

T e H""'\-\. \\
Print media Audio broadcasts

Web content ’ / /
/ * Music bed samples

* L;jyout plans * Page layout plans * Audio scripta
* Site maps * Thumbnail aketches * Talent tests

. ﬁamplbs Copy * Placeholder imagery * Sound effects
* Test imagetry * Sample copy

The content needed for each type of media product is explored in the following pages.

Usin ersuasiv
gp e langﬁage Using positive, vivid adjectives like

4 7 ‘content-rich’ and ‘appealing’ has a

} _:l:rcm@ impact on clients and also hints
at further detail beyond what is Beting
described. Inclusion of terms such as
‘studio-shot’ adds a professional edge

consumed by this group, such as soap operas. | frko S muggeots the apakty oF prodtit

i i The: write I= 25 O ks
| Second, the branding will Include banners with a patterned | | i C!Ear e
between the target avdience and the

backdrop reminiscent of vintage fabrics, given the positive | e s e bt
responses to Cath Kidston's site design in our research. to réfcz:r:a S Packed up by reference

This content-rich website will promote sales of Fortune
Shoes by appealing to the target audience of women aged
30-40 in a number of ways,

First, the site will feature studio-shot photographs of the
shoes being worn by celebrities associated with media

Product overview Proofreading and checking

Include an overview statement that outlines Carefully proofread your work, including by checking:
what the product will be like, what it intends * spelling, especially of specialist terminology, dlient-
to achieve and how it fulfils the brief. specific terms or phrases and company trademarks,
This should be a paragraph of about five and the names of products and individvals
sentences highlighting key features. * grammar, to look professional, trustworthy and

It should use persuvasive language to knowledgeable

convince a client that the product should be * references to the brief, by using similar style
commissioned. |t could also refer to your and wording (for example by referencing target
research, where appropriate, avdience, deadlines, key phrases or slogans).

[ ow try this

Take one of the media types shown in the mind map above and list the positive and professional terms you might
include in a persuasive proposal for that praduct,
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Clear visual content will help illustrate the ideas you have developed and explain how they might be

implemented,

Using visuals to persuade

In the limited time and space you have to sell yourself, visual examples can communicate ideas by
showing what you can achieve and explaining complicated ideas quickly and effectively.

Type of visual slement

Description

Used for...

Storyboard

A series of sketches showing how the action
or story will loek, Including background,
character expression and camera angles

films, TV shows, TV ads, music
videos, digital games

Thumbnail

A small image representing a larger image,
enabling several to be viewed at once

films, TV shows, TV ads, print
acls, print layouts, music
videos, digital games

Navigation/site map

An outline of the structure of a media
product, showing how it will progress, how
sections are linked together or how users
can interact with it

websites, digital games, apps

Layout template

A framework or outling indicating how
content will be placed on a page or screen
and its overall visual feel

print ads, print layouts,
websites, apps

Mock-up

A model or example of the product or its
features, vsually produced to a lower quality
finizsh than the final product

print ads, print layouts, sections
of digital games, featured or
difficult elements of filmed
products, websites, apps

Visual tone and style
®* FEnsure visuval elements conform

Colour palette

consistently to a set atyle or tone,
for example, retain a limited range
of fonts in a leaflet or ensure the
colour scheme is in ling with the
client’s branding.

If you have to establish the
product’s overall tone or style
yourself, explain how you developed
your ideas.

Describe the kind of images you will
employ and why,

Remember to link all your comments
to the brief and to show how your
ideas have been developed with
the target auvdience In mind.

ow tr this

Consider what colours you will use, Think about the way
that warmer colours such as reds, oranges and yellows give
a positive, friendly feel, while colder blugs and dreys may
appear formal, professional or serious.

Describe the colour scheme you would suggest for a commission to promote an organic baby food range to parents
via a website and print ads. Explain why you would choose these colours and what other visual elements you would

use to bring your proposal to life.
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A treatment is a small sample of what your idea will look and/or sound like, It should reflect your pitch
and proposal, expanding on the ideas already presented. It is your opportunity to demonstrate in clear
detall all the features you have been selling in brief overview during the earlier stages of your response

to the commission.

The nature of a treatment

The stylistic details in a treatment depend on the product and the brief. It should include one or two
kinds of production documentation that represent a part of the finished product.

Treatment

Visual details, such as: Audio details Written details

* Storyboards or scripts for part of a * Avdio script samples ¢ Copy sample for web
moving image product for audio broadcast content

* Site maps and page layouts for web products * Tagline for printed and
content * Recordings of preferred broadcast adverts

* Page layoute and mock-ups for print actors reading dialogque * Instructions for using an
products for a moving image app or digital game

* Storyboards, sketches and screen product

layouts for digital games
* Drawings and sketches for print ads

Treatment tips

* You are still persuading the client to employ
you, so your samples should show the
proposed product, you and your company in
the best possible light.

® Use the most exciting, engaging or
effective element of your proposed product
in the sample.

* Justify why you have chosen this sample,
explaining what it demonstrates about the idea
and why it will appeal to the avdience.

[ ow try this

Link it directly to the brief, focusing on target
auvdience and the message to be communicated.
Connect it to your research findings,
explaining how what you discovered influenced
your choices.

Reinforce visval content using annotations,
which will help to explain functions, clarify what is
intended and justify your choices.

If you were working on a commission to produce a film that was set in the 1870s, explain what decumentation you
rmight include {as well as a storyboard) to give a clear indication of how you would tackle this.
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As with all creative media products, when responding to a commission for a moving image product,
your treatment needs to include samples of what the finished content may be like. This may include
storyboards, seripte, costume designs and results of location recces (visits).

Storyboards

These provide a visual overview of how you intend

to structure the product. A storyboard shows

each shot in sequence, including:

® the type of shot you will use (e.g. close-up,
establishing shot, bird's-eye view, point of
view)

& any shot movement indicated with arrows (2.9,
tracking, panning, crabbing shots)

* the audio content that will accompany the
shot, including music, dialogue and sound
effects

® additional information such as special effects,
graphics, onscreen text or titles you intend to
include.

‘How to film’ storyhoard

. ’q-;%_

Moving image scripts

Scripts desecribe visval and spoken content
including dialogue, presenter comments and
interview questions. Look orline for examples of
standard script format. Generally:

* Use a ‘typewriter-style’ typeface such as
Courier (12pt).

e |nelude a front page with the name of the
preject, your name and the date,

* |ndent dialogue or content to be spoken by
talent/econtributors from the left-hand side of
the page to allow it to be read clearly.

» Refer to charactersftalent using capital letters
to allow those using the script to easily
identify this information,

Example seript

Sruthentd Cem Ereny Final Deall
SCENE TWO

E%T. THE FIER - DAY - FLASHEACK - PAST

#OF is siltlng onoa park bencly, intenthy fecasing on e
phone, AAION walks 0 har witl: pERar cups af ta for

agch of them, He gives nar the aep. She grabs it with
sme nand and still texts with the othec

AARCH

i i i You akay, Tol
1. Wide shot of both 2. Close-up of Sarah 3. Low angle camera TOE (distanty)
Sarah and Callum speaking diractly to pointing vp at Callum Y Kina.
illuskrating where they camera Props: moustache, YO is focusad on her photwe They sit tegethar
are and what the film Script: Sarah paintbrush sllently
is about ‘One thing you must Seript: Callum e lugles:
Frops: megaphone, ember ... "Qopal Sarah is right ... ALRON
clla;p-cr-l bo?\r‘lz i s 4 What's that?

[ D2at)

Costume designs

You may need to add detail about how you will
tackle certain creative challenges.

For example, you may need to identify what
costumes you propose and explain how this
helps you meet the brief, especially if you need
to portray a particular situation, time period or
group of individvals.

[ now try his

Explain what detail you might include about costumesin a
treatment for a music video set in the American Wild West.

Location recces (visits)

A location recce vsually results in:

® photographs of the location

* comments on the potential health and safety
risks posed by this location

® an indication of the facilities or services
available locally to serve cast and crew

* considerations regarding the light, sound or
practicalities of filming there.

S Inclue a breakdown of the onsarsen
& \}“f’i talent required and an overview of the
costumes, supported by sketches,
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As with all creative media products, when responding to a commission for a digital games product yvour
treatment needs to include samples of what the finished content may be like. For digital games products
this may include concept art, plot diagrams, screen layout designs, storyboards and scripts,

Concept art Plot diagrams

A plot diagram visually maps out how the plot or
storyline of your game will unfold, Even puzzle
or simple platform games involve an element of
narrative, so you should be able to map out how
a player will progress through this structure.

Joseph wakes in the
abandoned house with the
option to use a key to open
one of twe doors.

Door 1 — leads to the Deoor 2 — leads to a
cutside and a car with staircase to the upstaira
the engine running, of the building, which
Concept art is original visual images, usually which Joseph gets into. Joseph walks up.
created using digital design packages, which
show how elements of the proposed game will
lock, e.q. locations, envi =1l acke
3 4 1ons, environments, characters, Driving sequence Dbon at Yol ot skalrcase
artetacts or other game assets. As well as avoiding the zombies on leads to abandoned
showing how individual features will look, it also | the streets. attic full of boxes.

indicates the overall look and style of the gams,

Interactivity

All games use interfaces like icons, maps and interactive buttons to allow users to interface with the
game world. |dentifying how this will look through initial sketches or plans is vital.

Screen layout designs

Knowing what will appear where on the screen

iz essential in informing your client what the end
user experience of the game will be like, and how
different components of the game experience will
be accessed,

Storyboards and scripts
Storyboards provide a great visval
representation of the finished product. Seripts
also indicate what the auvdio content will be like
and how it will work alongside the visuals.

Clear, graphical layouts of gameplay are essential

here. Presenting the layout within a ‘window’ in the ‘:}m See the guidance on treatments for
centre of a larger sheet allows you to annotate G moving image products on Fage 161

the design carefully with notes on what each icon/ for further help with producing these documents,
menw/toolinteractive asset does within the game.

now try this

You are developing a counting game for children aged 3-5, Explain what you would need to take into account when
developing the visual elements.
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As with all creative media products, when respending to a commission for an audio product your
treatment needs to include samples of the finished content. This may include audio scripts, sound
effects samples, music bed samples and avdition samples for talent.

Audio seript

A script for an audio production requires detail

about the sound effects, music bed and spoken

content because they will create the moed,

tone and style of the plece when there are no

supporting visval elements.

Audic scripts must include:

® clear indications of the setting of a scene,
with notes about what the soundscape should
evoke, such as ‘Near a playground with distant
cries of playing children’

* dialogue/spoken content set out clearly from
the left-hand side of the page

* SFX or F/X indicating sound effects, highlighted
in a bold font and underlined to allow
production crews to note this.

INT. SUZIE AND IAIN'S KTTCHEN

SULIE

Have you had any time to think about what T said?
TAIN

Henmmm!
SUAIE

Tain, we nead to talk about this,
Fx: BOWL PUT DOWRN, WITH SFOON,

HUZIE
Well? Look 1 know it's difficult, 1 snow ha's your brother, bul you
not gaying mything is ust ... IU's jues delaying Lhe Inavitatile,
LAIN
{while austing)
T k't know whal yoiL Wank me to siy. or do, o think. 1 don't
Trnows anymoTe, what am | euppesad o dof Tell me?

FX: CHATR SCRAFING

Music bed samples

* Music is an evocative tool for creating
atmosphere and generating emotion,

¢ Clearly describe the nature and purpose
of music within the work to help a client
understand your intentions,

* Provide samples of the music, or music
similar to that which you intend to create or
commission.

* REemember to take into account copyright
issues when using music.

Now {1y this

Sound effects samples

Providing the client with a playback of sound
effects or the background recording to
accompany dialogue can be very persuvasive,
particularly when there is an ambitious setting,

Tou can use a wide range of techniques and
materials o create avdio sound effects. A suick
search onling will source some excellent videos
featuring the work of sound effects or Foley artists,

OF : See page 23 for more information
f,ﬂm about the meaning of sound in

media products.

Talent samples

The actual sound of the talent you intend to
employ to present, narrate, perform or act in
your production can be very useful to a client.

If, as part of the development process, you
have bequn to audition potential talent, you can
play recordings of these avditions or samples
of scripts, This can be prepared at very low
cost by having the talent respond to online
advertisements by aubmitting digital audition
recordings.

You are preparing a treatment for a podcast about a wedding planner. Describe the types of sound you would use and
hiow you would include them in your treatment to show your client how you intend to approach the podcast,
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print media products

As with all creative media products, when responding te a commission for a print media product your
treatment needs to Include samples of the finished content, such as page layout plans, mock-ups,

sample copy and example imagery.

Page layout plans

Show the client how you intend to present the
content. Include layout plans for pages of a print
product, even if the content and images have not yeat
been produced. You could include sample copy and
example imagery if you wish to add further realism,

The importance of sample copy

You can demonstrate
your skills in
addrassing an
audience,

It allows the client
to appreciate the
tone and style of

the pisce. \ 3

I a
i Why is it helpful to include |
. sample copy (text)? i
It sets the visual - : The client
elements (.4, can see how
cholee of photos) well you have
in context. understood
J the brief,
You can test how the copy
physically fits on the page. p
G

Always get someone else to read YOour copy g
ko ensure iU is suitable and easy to read, Do
thorough spelling and grammar checks to
ensure your work looks professional.

[ Now try this

You are preparing a treatment for a four-page A4 leaflet encouraging
new members to join a local drama group. Explain what you would

include and how you would make a mock-up,

Mock-ups

HEADLIME

iy

[y EAMPLE
TEWT HEME "

——

Bieing able to hold and manipulate an object is
much more convinging to a client than just hearing
about what it will be like. Making a mock-up also
gives you the chance to solve challenges ke the:
folding and pagnation process.

Example imagery

* Help your client gauge the tone and feel
of the product by providing a guide to the
nature of the images you would include.

* Do not rely heavily on the work of others
{e.9. online sources) without permission.

® Do not create unrealistic expectations by
suggesting Images you cannot source or
afford, such as photos of celebrities.

* Even placeholder photos should be similar
to those you will use in the final product.

* You could use small thumbnail sketches of
proposed content.

I
|
‘ T
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Treatments for web content

As with all ereative media products, when responding to a commission for web content your treatment
needs to include samples of the finished content, such as layout plans, site maps, sample copy and
example imagery.

Layout plans site maps

You should provide an overview of the
appearance and content of a website.

It allows the client to see clearly how an

A site map lays out how the user will navigate the content
of the website, This is usually represented by a diagram
that lays out what content will appear and what pages will

end-user will interface with the content be connected to them.

and they will be encouraged to interact
with the different elements of the site.

Thiz linear plan allows
people to go easily
from one subject to
other related subjects.

Home

A layout plan identifies the commaon g2

elements across multiple pages,

g.¢. banners, logos, common menus, [
buttons, |t will demanstrate the Aok s
intended font and how and where :
different content will be provided.

Clearly annotate the layout plan.

Colour should match the brand, tone
and target avdience.

Our Products

Chur
Statf

Us
Sales

Company

- UK Sales
History

Stockists

Mabel's Preserves i)

|:f fruit illustrations \}
h —— Pickles and preserves made to traditional recipes in sunny Devon, —

Delicions Honiton Honeycomb now
available in the Mabel's Preserves
range. Find it in your local Booths or
Wailrose stores.

Ficture of new
honeycornb product
in jar with mulhin
an side

Product photo — featuring preserves

on blanket with picnic
News
Treserve your memories with cor new Mabel's Presenves Photograpby Competition and have your chanee toowin a family

holiday on the Dievon coast,
Click the Gammes & Mure link fin deiails,

Web pages may have different designs, but
their basic structurs tends to be the same,

Sample copy and example

imagery

These elements are very similar to those
you would produce for print-based products.
Further quidance on how to tackle these
elements in a treatment can be found on
page 164.

Content-rich sites

Websites often bring together media from
different disciplines, such as video clips
{moving image), podcasts (audio productions),
written content (print media} and digital
games. Look at pages 161-164 for details
about how to Include these in a treatment. !

[ now try this

You are preparing a treatment for a new website for a local donkey sanctuary.
The client wants to include a video of the donkeys and clear signposts to how to
danate moeney to the sanctuary. Prepare an annotated layout plan of the home
page, including a few sentences of sample copy.

Cansider the potential
= audience, which may
“include children and
alder people,
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Unit & will be assessed through a task, which will be set by Pearson. In this assessed task you will need
to show that you can respond to a commission brief for a media product set by a client, and work to the
client’s requirements in producing industry-standard documents to communicate your proposal.

Revising your skills

Your assessed task could cover any of the essential content in the unit. You can revise the unit content
in this Revision Guide. This skills section is designed to revise skills that might be needed in your
assessed task. The section uses selected content and outcomes to provide an example of ways of
applying your skills.

Feading the task information

(see page 168)

Tackling your task
(see page 167)

_—Using research data
(see page 169)

Creating a treatment
{see pages 180-184) e s \

e

7 =
o
e

. W -~

! Set task skills—‘ o

g
B .

Writing a rationale
(see pages 172 and 173)

Writing a proposal
{aee pages 175-179)

— — Choosing a commission
(see page 170)

Making notes
(see page 171)

Writing a pitch
(aee page 174)

Workflow

The process of responding to a commission
from a client might follow these steps:

6/’ Read a commission and analyse the
information provided

GZ Choose one commission for your
"
response

( 1?/ Generate and plan ideas in response to
your chosen commission and medium

f\i)f Conduct preparatory work into the
rationale, pitch, proposal and treatment

(‘\2.7 Write a rationale
6,_5.-{ Write a pitch
@( Write a proposal

Check the Pearson website

The activities and sample response extracts
in this section are provided to help you to
revise content and skills. Ask your tutor or
check the Pearson website for the most up-
to-date Sample Assessment Material and
Mark Scheme to get an indication of the
structure of your actval assessed task and
what this requires of you. The details of the
actual assessed task may change so always
make sure you are up to date.

6::: Create a treatment for the chosen product
Visit the Pearson website and find the page containing the course materials for BTEC National Creative Digital Media
Production. Look at the latest Unit 8 Sample Assessment Material for an indication of:

= the structure of your set task, and whether it is divided into parts

= how much time you are allowed for the task, or different parts of the task
= what briefing or stimulus material might be provided to you

* any notes you might have to make and whether you are allowed to take selected notes into your supervised
assessment

* the activities you are required to complete and how to format your responses.
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Your assessment may have restrictions you will need to consider to ensure you are successful.

Time limits

®* Make sure you know how much time you ars
allowed for preparation, as well as for your
supervised assessment. Check with your
tutor or lock at the most vp-to-date Sample
Assessment Material on the Fearson website
for details.

* You will find it helpful to plan out briefly how
to spend your time wisely so that you can
complete everything you need to.

* Make sure that you work in a focused and
efficient way in order to get the work
completed.

Plan preparation time effectively

David is planning out the stages for his preparatory work in response to the task information from
GreenScenelUK on page 168. He has developed skills in games design so has selected a commission that
reflects this in his work.

Help and support

You will need to work independently, both when you are
preparing for your supervised assessment and during
the supervised assessment itself. You will not be able to
get advice or guidance from your tutors or anyone else
while you work under assessment conditions.

Therefore, you must:

s listen carefully to the gquidance given by your tutors
as you prepare for the assessment

s practise your skills

® gnsure you have revised the key terminology and
processes used in the commissioning process.

Brief reading, identifying gaming commission and

highlighting key features of brief.
* Thought shower of initial ideas.
* Breakdown of data and research provided,

considering most persuasive details and how to

communicate them.

* Target audience analysis, considering tastes,
products vsuvally consumed and how to appeal

to them,

* Plan out suggested response to commission

~ detailing content of game, structure or

narrative, how users will interface with content,

designs for charactersf/levels/assets,

* Draft justifications for choices — how
thiz appeals to target avdience, how it

communicates a message, why stylistic choices

weres made.

* Consider my notes (including any imagery/
visualisations} in preparation for supervised
assesament.,

| Now try this

Carefully consider the task information
o and the data provided to make sure you
Q\J-»} respond efiectively to the task in hand.

Dedicate time to considering the
target avdience as it is likely to
be: kay Eo meeting the demands of
the commission effectively.

By planning his preparation carefully, David
has left time to really consider and justify
his cholces and suggestions. Make sure
you look at the most up-to-date Sample
Assessment Material to check whether
you are: allowsd to take any notes into
the supervised assessment, and the
number of pages and format, if so.

You have been given the brief to generate ideas for a print product that promotes oral hygiene to children aged 5-11,
Crraw a thought shower of what this might include, considering carefully how you might appeal to this group.
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You must understand what is being asked of you in the commission brief so that you can respond in a
successful and effective manner, The section from an example brief shown here highlights the sort of
information you will be able to gather and how to use it.

Identifying key details

The task brief is used as an example to show the skills you need. The content of a task will be

different each year and the format may be different.

When reading task information:

::1_2‘.7 identify key details and highlight them, as shown below |
@ note other details about the client that may be useful as you plan and prepare, .4,

¢ client is funded by government and charities, so is not a profit-making venture; this may mean
a more limited budget, which could impact on the scale and nature of your planned ideas

* they have conducted their own research. Look for more detail on this later in the commission |
bricf,

Analysing the task

=) s —F e S e e i Focus is an promoting

| e e oo vl -;_. emvironmental concerns — the main
f TASK INFORMATION ' R mc_y-jacaf. needs to reflect this.
GreenScenaUK is a national arganisation with government and M

charitable funding to promote environmental awareness and |
engagement with ‘green’ activities across the UK. "~_ Target avdience of 60+ - your
During recent studies conducted by the organisation, it has become &gﬁ ideas should appeal to this group.
clear that the group of peopla least likely to recycle household waste

products were aged 80+. The study concluded that those from this i

“1.

category were 40 per cent less likely to recycle than other groups and ! _ Key research detalls, e.q9. 40 per cent
that 75 per cent of them stated that they did not know which products Q\ Y |ess likely to recycle. The client may
weere suitable for recyeling and which were not, .': expect your response to focus on this
Here at GreenScensUK we are keen to promote to this age group .'; oo

the importance of recycling waste and are looking for innovative and |
creative ideas on how to do this effectively, We are locking for ways ;

to reach the target audience, to educate them about the different \5}”13 Additional content that could be
praducts that can be recycled and, how they can be recycled, and covered to meet thelr neads.

to promote the |mpnrtance of recyeling on a local and global scale. {

— EEEEEESEESS—————.

Remember the target audience
Hameed is responding to this when writing his rationale but has failed to return to the initial statement.

Hameed's idea would help players to learn

| have decided that the best way to approach this {W Egth::);;::;rfj};:: d'E’Srﬁ”i Oigﬁctb but
task would be to create a first-persen shooter digital e unhifrrli fi; v';i o his target
game where the player scores points by shooting SRR fir':l: Fan 'f ’j; ?'der group
recyclable products from a surface into the right kind appealing. If this P\L; N 103 er game
of recycling bin. This would be fun and would mean it itqlq‘ S group were to engage with
players learn which products can be recycled. gital game, a puzzle or level-based game

would be much more likely to appeal to them,

Describe the kind of media products that are more likely to appeal to the target audience than a digital game.
Explain how you would advise Hameed to reconsider or reformat his ideas,
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The task information is likely to Include some research data, in the form of tables, graphs and charts,
provided by the client wheo has asked you to respond to their commission, This data can provide a vital
basia for your work.

This data provides some key facts that can inform not only what you produce but also help you justity
why you have produced It.

Research data

You have been provided with some data from GreenSceneUK's own research to support the task

Information on page 168,
% of respondents that sald 'yes' to the

following questions, by age

% of all waste collected for recycling, 20—~
sorted by age of home occcupants

16-20
o_35 Do you use  Are you mnfldcn{, Do wou know
36 45 your local that you know  which recycling
(R bottle bank?  which products bin is for
45-59 are recyclable? which product?
B so+ | —
— % ' B tge 16-35 Age 36-59 [ Age GO+
5%4
The Fie chart tells you that, of all the recycling T.;-: bar chart gives detail from the survery. showing
collections made, just 4% came from homes of the potential causes as a lack af knowledge and
those aged 60+, much less than other aqe groups. undemtanqu on the part of this age group.

When using the data to prepare your pitch you need to show that you have understood what they tell
yvou, but also that you can use this information to inapire your product.

In this case, the data would probably prompt you to highlight the types of products that can be
recycled, and how, within the product you go on to propose.

Using data to support a rationale
Bashir is using these data when he is writing his rationale, to explain his decisions.

Bashir has clearly and

Sample PRt : : — e
| am going to include a table in my magazine article that clearly to develop his idea and
explains, using photographs as examples, which products can generated a practical

be recycled and the marksflogos that appear on products to _'EE’FU"E to the challenges
indicate this, identifizd in the data.

This should help those within the target audience who, like the Mﬁ”tiﬂﬂ?”cﬂ ‘-"""'L"_‘!rﬂ he
survey respondents mentioned in the data you have provided, found this out is useful in

are unsure how to identify these products. demonstrating to the client

how effectively he has

responded Lo their needs,
Describe what else Bashir could include in his article that would support the target audience in overcoming some of
the other aspects of recycling they are unsure of.
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You will be given a selection of commissions and must choosze one to develop ideas for a media product
proposal. The commission will provide details of what you are expected to include.

The commission you choose should cover an area you know and understand. Below are two examples of
commissions for the sample task information on page 168.

Moving image products Print-based products

p——————————— P e ¥ ik PR B __._._?I / e . _

e E f : LT R

COMMISSION 1: TELEVISION ADVERT | ‘
i

COMMISSION 2: MAGAZINE ARTICLE !

GreenScenslUK wants you to develop ideas |

for & magazine editorial spread (over two sides |

of Ad) informing the target audience of people

. aged 60+ how to recycle their waste products f

| We would like this product to be available for | effectively. This would be placed as a paid-for

| broadeast by the end of October this year, ¢ advertising editorial in magazines and newspaper

| to coincide with National Recycling Week in ] | supplements.

Movember. This will maximise the impact of the | ) We would like this product to be available for i

other promotional activities that will be happening | | publication by the end of October this year,

during this time. ffa to coincide with Mational Recycling Week in ;

We have sent this commission request to a range | | Movember. This will maximise the impact of the !

of different creative media production companies other promotional activities that will be happening

so you will need to ensure your idea has a o during this time.

| competitive edge. We have sent this commisslon request to a range
: A . of differant creative media production companies |

i P - i g : ; { so you will need to ensure your idea has a

' competitive edga, £

GreenScenalK wants you to develop ideas for a
| TV advert (max. 80 seconds) informing the target i
| audience of people aged 60+ how to racycle thair )
| waste products affectivaly. 1
|

I

ﬂﬂ

)

This sample commission clearly indicates the

genre of moving image product that the client

wants. This can quide you towards:

* other products you can investigate/compare
with your own ideas

* the conventions they will expect to see
Fresent in a product of this type,

Tour plans and schedules should reflect their

This sample commission has a specific genre of
print-based media in mind for the publication of
the content you create, as well as specifications
about the extent of your article.

The other content is very similar to that of the
moving image commission, S0 the information you

clear deadline. You should also bear this in mine

when planning your ideas and concepts — 'a year

in the life of..." suggestions, lor example, would
not be appropriate for this shorter deadiine.
It reminds you of the need to be original and
creative as well as prompting you to prepars to

take away from this should be the same.

It is likely that this will be true for all the
commissions you are presented with in
preparation for your supervised assessment.
it's therefore a good idea to read all the
commiasions, even if the specific commission

be parsuvasive in your content for your supervised does not fall within vour skills,

dsaessmeant,

Commissions
The commissions you are offered might range from moving image to print-based products — such

as promo video, website, digital game, audio podcast, leaflet. The moving image and print-based
product commissions here are used to give examples and show the skills you might need.

Now try this

Describe the kind of newspaper supplements or magazines you think
would be suitable for the spread that has been requested in the
print-based products commission.

Consider the avdiencs,
0 their tastes and print-media
consumption as a guids,
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Here are some examples of the skills involved when making notes, which should be clear and organised.

Recording information efficiently

® |dentify the key message/s from the task
information and keep your focus on them.

= Divide your notes into sections relevant to the
activities you will be undertaking.

® LUse bullet points to summarise the detail you
will need.

® lse your own abbreviations or shorthand, but
make sure you understand them.

* Avoid long sentences.
® |nclude facts and figures to justify points.

® For visualisations, sketch the bare minimum of
detail you need.

Preparatory notes

You may be allowed to take some of your
preparatory notes Into your supervised
assessment. If so, there may be restrictions
on the length and type of notes that are
allowed. Check with your tutor or look at the
latest Sample Assessment Material on the
Pearson website for more information.

1. The rationale

®* Key msq - promote environmental
AWaransss

* Target avd — 60+

* Problem — 7 5% unaware what they can
recycle, this age group 40% leas likely
than other age groups to recycle

® Challenge — engage/educate 60+ aud with
appropriate product

[ now try this

Organise notes by activity

You will know the broad focus of the supervised
asseasment In advance so you will be able to
organise your notes into sections that relate to
those activities.

o The rationale

Motes to explain how you have used the
information provided in the task information to
form your ideas.

a The pitch

MNotes to help you to sell your idea, content and
style to the client.

6 The proposal

A further breakdown of your notes, divided
into sub-sections according to any guidance in
the Sample Assessment Material. Don't forget
to check the most up-to-date version of the
SAM, but sub-sections are likely to be along the
following lines:
* content overview
* technical considerations
* contributors, assets, locations and equipment
* |egal and ethical considerations

® scheduling and planning considerations.

o The treatment

Notes andlor visvalisations to help you provide
a sample of what your product will look or sound
like.,

This example: notes extract has used bullet points

ﬁ} and abbreviations to bagin to make notes for the

GreenSceneUK task information on page 168,

Continue to make notes for the rationale for a product in response to the GreenScenelUK commission on page 168,
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image products

You will need to write a rationale to justify why you have chosen particular ideas and concepts when
responding to a commission. The example rationale below is based on the task information and moving
image commission on pages 1686-170.

Lo

Preparing your rationale

When preparing notes for your rationale, you should keep track of where any ideas came from and
why you made certain decisions.

Remember your rationale should be a structured, eonvineing argument to support the client in
taking vp your proposed ideas.

that the target auvdience of people aged GO+ stating they have read and considarad all of
were 40% less likely to recycle than other age the: content in the task information carefully.
groups. When | investigated the other data,

| found that only 10% of this group said that

they were confident about what products were | :
recyclable. Therefore, | have decided that The: response highlights how the learner
quidance on which products can be recycled W has used the content of the task

should be the focus of my campaign. : information in developing their work.

I will make this the main message within my

proposed television advert, aiming to communicate

this information to my target avdience. _ Specifie, real examples that have inspired
S\ or informed the work have been used.

After careful consideration of the brief, | identified % This extract from a response starts by

| am aware of other recent television advertising
campaigns that have targeted this group, including
the NHS campaign to raise awareness of the
symptoms of a stroke. | intend to use some of m Clear links have besn made between the
the conventions of this product in my own idea — ideas that have been proposcd and the
developing a slogan like ‘Act FA.S.T." which was specific nature of the commission brief.
memorably used by that campaign. | think that

this kind of slogan is useful in reaching an older

audience, who may sometimes struggle with short- lamm
term memory issues. A memorable slogan may
mean this stays with them more effectively.

C;Om There is more aboul writing
a rationale on page 150,

7] There is clear justification of why suggestions
have been made.

Femember to include

[ ow tr this

i m any sources of
Choose a media project you have created in your course. Write a short rationale "% “information that helped
to justify your choice of platform and product for this project. you make your choice.
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You will need to write a rationale to justify why you have chosen particular ideas and concepts when
responding to a commission in the task information. The example rationale below is based on the task
information and print-based product commission on pages 168-170.

Preparing your rationale

When preparing notes for your rationale, you should keep track of where any ideas came from and
why you made certain decisions to help you plan your rationale.

|
Remember your rationale should be a struetured, convincing argument to support the client in |
taking up your proposed ideas. :

Start by indicating that you have
W read and considered all of the
content in the commission carefully.

When | read the commission brief, it became clear
that one of the key reasons that the target avdience
of people aged 60+ were less likely to recycle was
the fact that many were confused about the process
of recycling itself. In the research data you provided,

| noticed that only 15% of those that you surveyed
responded ‘yes’ when asked ‘Do you know which o
recycling bin is for which product?’ This indicated a Flegitic: how you:have ”5‘3'5'
key need to link the products that the target avdience Qﬂ the content of the commission
members are disposing of with the right recycling bin. ™ briet in developing your work.

In my editorial spread, | intend to include careful,

detalled instructions on how to prepare recyclable Make: clear links between the ideas you
products for disposal, llustrated with clear, colour : have proposed and the specific nature
photos of the bins that should be used for different &
kinds of recycling. This will help clarify this area of
uncertainty for readers, | would also incorporate a
wordsearch or erossword using recycling terminclogy,

1 of the commission brief you were given.

maybe with a small prize, as | am aware that these o — Justify clearly, with specific
features are popular with this target audience. | would examples, why you have made
also include links and reference to other activities the suggestions you have,

that are planned to promote National Recycling Week
in November, as | am aware that this product would
work most effectively if tied in with the campaign as a
whole,

WThsm is more: about writing
{i a rationale on page 150.

_a Consider what you know abaut the

tastes and interests of older people, but

Describe other features this learner could have included in such beware: of assumptions and stereolypes

an article that might have appealed to this target audience.
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Writing a niteh
i -
You will need to demonstrate that you can develop a pitch for the product you are proposing. A pitch

must be succinct and some pitches might need to be written within a word limit. Below are example
extracts from pitches written by the same learners who created the rationales on pages 172 and 173.

Cm Further quidance on the nature
of a pitch can be found on

fages 151 and 152,

Moving image product pitch

| am pitching in response to your call for ideas

for a 90-second television advert to promote W) Key features vsed here are:

recycling amongst those aged 60+. As someone '& » an averview of your proposed product
with a keen interest In environmental issues myself, * detail about key features of your product
| was eager to respond to this challenge and have » justifications for why you have made these
created some exciting proposals for the product. decisiobe

| propose an engaging and lively advert, which * persuasive content to convinee the client
will be based around the slogan ‘Recycle, Renew, Lo commission you.

Feuvse’. This memeorable, alliterative phrase should The words highlighted are all persuasive an
stick in the minds of our target avdience and its vse positive - helping convince the client to

of positive language should reinforce the message commission the idea, The tone is formal and
that this Iz a productive step for them to take. polite, but addressed directly to the client.

Print-based product pitch

| am pitching in response to your call for ideas
for a two-page editorial spread in a print-based ; i
magazine or newspaper supplement aimed at those = OVENVIEw and, be positive about the brief
aged 60 and over. As someone who is a keen
advocate of older people, | was eager to respond
to this brief and help educate this grovp on the
vital importance of recycling their waste.

As with the moving image pitch above, this
4 learner shows that they can provide an

| have generated a range of suggestions for
content that may engage and enthuse this
audience, which | hope will demonstrate how
effectively | could fulfil this commission.

| propose the inclusion of box-outs on the page
that feature facts about the destruction that
landfill can cause, illustrated with appropriate
hi-res imagery. The target avdience are often more
engaged with news and world events than other

groups and this will appeal to their interests as
well as informing them in an arresting way. "W The final paragraph clearly explains a content

feature and eflectively justifies its use.

List the paositive, persuasive language used in the print-based media pitch extract. Use the moving image pitch
extract as a guide,
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ing a proposal — content
overview

You will need to demonstrate that you can develop a proposal for your intended product. This should be
broken down into different sections — the first of which should be an overview of the content you intend
to include. The example proposal extracts you will read on the following pages are written by the same

learners who wrote the pitches on page 174.

Moving image proposal — content overview
= m Further quidance on the

G nature of a proposal can

be found on pages 154157,

The advert will open on an establishing shot of a
kitchen in a domestic setting, then cut to a mid-shot of
a female actor, aged 60-65, In her kitchen, about to
throw away a plastic bottle. The scene freezes as we
hear a voiceover of an older person explaining that it
can be confusing to decide how to deal with recycling
products. We will feature an onscreen presenter
briefly at this point, explaining the positive impact that
recycling waste can have on the environment, intercut
with shots of recyclable products,

. gy = explai hat the
Al This proposal clearly explains w
‘ﬁ\:\ advert will look and sound like,

)

The vse of subject terminclogy like
‘establishing shot’, ‘eut’ and ‘voiceover’
cemonstrates professionalism and
communicates meaning efficiently, while
making it clear to the client how the target
audience will experience this product.

Remember!

The proposal not only includes an overview of
the structure of the finished product, but also
paints a picture that covers the practicalities
of meeting the commizsion. |

It is an opportunity to convey your
knowledgeable and professional approach. |

Femember, this sample text
) ol th : are
Print-based proposal — content overview L amils

This proposal begins with description
The editorial 2pread will use a green colour palette across and explanation of a design feature that
the two pages, to indicate the continuous nature of the is useful in helping the client envisage
content while also echoing the ecological theme. Green will what the product will look like.

also bring connotations of nature and serenity — both positive
messages to present to the reader The content will include
written content explaining the impact of recycling on reducing the learner has considered the needs
waste and minimising an individual’s carbon footprint. This will of the target avdience carefully and
be accompanied by a box-out featuring the carbon footprint

reassuras the client that they have
loge and a brief definition of what this means. %

thought about the commission in depth.

What other features do you think you would include in this print product to help explain the importance of recycling
to the target audience?

Adding details like the inclusion of
the carbon footprint logo shows that
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iting a proposal - technical
considerations

Your proposal should include an explanation of any technical conslderations in the process of producing
your proposed product. The example proposal extracts that follow are written by the same learners who
wrote the pitches on page 174.

Moving image proposal — technical considerations

Qm Further quidance on the
e = Cr nature of a proposal
My plans include filming in a domestic kitchen, which will can be found on pages 154-157.
require additional lighting as the natural light is likely to
be limited. | will therefore need to hire a full lighting rig
with its own power source so that | have the flexibility Clearly explaining what Kind of technical

of using it in all locations. 155Ues you may encounter when procucing
your work demonstrates 2 good

| understanding of the production process.
! Specific details of how and why you will

| will have to take care when recording the sound, as
it is likely that when filming In the recycling plant, the 4
sound levels will be high and will potentially distort if |

don’t check the microphone levels before recording in need to employ particular equipment,
there. | will also need to record a voiceover separately techniques or processes help a client
for this content in the edit, as it will not be audible to understand how you will tackle

over the loud nolse if recorded on location. this project and also justify potential

ExXpPenses in your budget.

Print-based proposal — technical considerations

When working on the layout, | will need to select the @C} This details some of the key
font carefully, to ensure that it is clear and easy to read : technical design decisions
{(about 10 points in size). This is the smallest practical size that need to be made while
when balancing the possible eyesight issues of the target producing the print-media
audience with including all the necessary detail. spread, taking into account the

needs of the target avdience

All imagery within the spread will be high-resclution. This will
ang other practicalities.

ensure that it is of a good enough quality to be reproduced
clearly in the end preduct.

Times Mew Roman 8§ point b Re me mher!
Times New Roman 10 point The sample texts on this page are just extracts
Times New Roman 12 point from a full proposal. Refer back to page 154 for a
Times New Roman 14 p{}iﬂt list of all the elements you will need to include in a
full proposal. These should be clearly separated by
Consider the impact of different-sized headings so that the client can easily understand
fonts on readers of printed materials. the information.

[ Now try this

What other technical considerations would the learner who is proposing the moving image product need to consider
as they continue to write this section of their proposal?
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Your proposal should include an explanation of the contributors, locations, assets and equipment you
would need for your proposed product. The example proposal extracts that follow are written by the
same learners who wrote the pitches on page 174,

Moving image proposal — project assets

r Further guidance on the
{:’ nature: of a proposal can

be found on pages 154-157.

| will cast actors and onscreen presenters carefully in
order to fully engage the target avdience. | am hoping
to cast people who are aged 60+ and dress them in

: ldentifying what tri . i
costumes that the target avdience can relate to. e Senmbtors you il

use is essential in helping to explain the

| will also have to conduct careful location recces to distinct features of the proposed product
ensure that the domestic kitchen, recycling plant and Froviding justifications, as we see here I:'.I
parklands | plan to shoot at are all svitable. V7 useful in helping the dlient to see why this

is an important decision,

Defining project assets

Project assets are the things you need to
make the product and might include:

@ actors (ﬁ cameras
(/) software (/) lighting
{\Zj hardware @ script
é&{ location @( recording equipment |
- Team members, whether actors, crew, designers or
programmers, ars project assets to be considered,
Print-based propeosal — project assets Remermber, this sample text and the one

5, above are just extracts from full proposals.

| will be using an industry-standard design package in order
to produce the editorial spread to a high specification. By
using all of the tools at my disposal within this software,

| can ensure that the finished look is polished and export
the work as a digital file that would meet the specifications This learner has not named the
of print-product publishers, design package they will use but
| will need to use a professional camera and shoot images itis 2 good idea to do so, as the

at a high resolution to maintain this professional finish 4 client will need to know that it is
throughout the piece. compatible with their own software

and possibly that of the printer

4}3‘“; naider wha they might include

What might the learner producing the print-media product
need to consider in terms of contributed content?

Feterring to equipment to be used
as well as design choices reflects
the carsful thought that has gone
into development to date.

Yinterviews or comments from.
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Writing a proposal —
legal and @,h; =E, considerations

The proposal for your intended product should explain what legal and ethical factors you may need to
consider. The example proposal extracts that follow are written by the same learners who wrote the
pitches on page 174.

Moving image proposal — legal and ethical considerations

el om Further guidance on

G R : G legal restrictions can

I will ensure i_:hat I Iavo;d infringing any copyright law b leinarompdds 146,

when producing this product by producing moving

image footage, music and scripted dialogque myself, |

will also ensure that no brand names or product logos Linking your work directly to industry
are in shot, to avoid breaching any corporate identity standards such as legal requirements
copyrights. N demonstrates that you have understood

When filming on location, | will ensure | gt full the F??t'r"':t:s]”? relating to your
permission from the owner or proprietor and conduct a ;PECH '5“:; ;'li' you may not need
full risk assessment before filming there to ensure | am @ remember the full title of Acts of

complying with Health and Safety legislation. IF'arI'uamsnt oo iog e et
it you are able to refer to the key words

from the title, e.g. *Health and Safety’.

Print-based proposal — legal and ethical considerations

Dm Further guidance on
G regulatory bodies can
I '.-.rlll ensure that | am referring closely to the codes be: found on page 147.

set down by the Advertising Standards Authority

as | am aware that this spread would count as
advertisement content, as it would have been paid for

by an organisation with a clear bias.

Feferring to requlatory bodies and the WS

- that they guide and is = inclus
| will alzo carefully check the factuval accuracy of any A A onf;;?tes jacr; Eaidw;ﬂ tl: II:?IU t?rth
= z understanding of the

claims | include in my spread to ensure that | am in line prolessional requirements of re :
with the IPS0O codes of conduct for print publications. sitchia briat 4 diiadiins ih L R

Ethical considerations may include
reducing the environmental impact of
producing the product, whethear this
is minimising its carbon foctprint

or explaining how you will minimise
damage to natural locations.

[ Now try this

Make a list of the potential ethical concerns that you may have if making a product that featured older people.
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You will need to explain how you will schedule and plan your time when Prc:rducing your proposed product.
The example proposal extracts that follow are written by the same |learners whe wrote the pitches on

page 174.

Moving image proposal — scheduling and planning

Carefully document how you have: taken on
board the deadline provided by the client.

1 w:ll Echcdule the production to allow all initial shooting

to be completed by mid-September, which will allow |dentifying how you will use your time
time for editing, potential re-shoots and revisions in @ﬂj’; helps the: client to identify when they can
line with client feedback. > ) expect to see initial edits of the work.

I will ke planning and monitoring production using Explaining how you will plan ang monitor
project management software, identifying key targets your work demonstrates your professional
for completion each week and building contingency approach Lo the task.

plans if we need to adapt our initial ideas.

Print-based proposal — scheduling and planning

pie ' el : *m Further guidance on
| have built a clear production schedule that identifies {-f . managing time and e
when | will enter sach phase of the production and what logistics can be found on page '
tasks need to be completed, in a logical order. By
identifying key waypoints in the project | will be able to

Highlighting how you will it
check on my progress and feed back to you, the client, g AR DilEanana

track progress on the project is an

where necessary. ~3 important factor when discussing time

| will aim to complete the initial photography and ‘% " management and will reassure the client
graphics work by mid-September, before conducting that you have firm plans in place to deal
the interviews and drafting content, with a view te with the challenges of the task.

submitting an initial draft to you by early October. |
will make adjustments and alterations based on your
feedback in ling with yvour deadline.

Iddentitying that you have built in time
for client alterations demonstrates

a professional approach and will be
reassuring te them.

Ensure your schedule is realistic

* Whatever your product, your proposal should * Sometimes it helps to work backwards from the
show that you have planned carefully. deadline.

® Build in contingency time for problems and * [f you feel the cllent has not allowed sufficient
feedback. time, say so. They may not have realised the

* [dentify the key milestones that need to be complexity of the tasks involved and may be
reached for the product to pregress. flexible,

| now try this

Make a checklist of the tools you could use to plan and manage your time. Identify the strengths and weaknesses of
each method.
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Creating a treatment — templates

You will need to demonstrate that you can develop a treatment for your intended product. You may be
provided with templates for specific development documents by the exam board. The example treatment
extracts that follow are written by the same learners who wrote the pitches on page 174,

Treatment templates Justifications

The templates you are provided with will depend on the sector You will be expected to submit
specialism you have chosen to work in, but they will be closely Jjustifications to support the

linked to the documents you would normally submit in a real development documents you
treatment of this type. generate for your treatment, These
It is important that you use these templates effectively to e ‘5'F"l‘:"‘5”'l:“"'“"1‘5%‘I for yau Itﬂ ‘5"!’15'”
document your ideas, so consider them carefully before you in detail the design decisions, idea
work on them and ensure you include all the content required developments and concepts behind
when completing the task. what you have presented. It is your

chance to demonstrate to the

'y For suggestions about what the treatment client just how closely your idea
G might include see page 160, links to the demands of the brief

you were set.

Print-based proposal: extract of a treatment

T

The learner has included a sketch
L} of avisual image to demonstrate
how they intend to illustrate their
product.

I will include a high-resolution photographic
image of a scene similar to this as | feeal it
illustrates to the intended target avdience the
potential impact of sending rubbish to landfill
instead of recycling it.

1 The learner has explained Lhe reasons why
they have chosen this particular image, with
reference to the target audience,

It may be worth including a range of
different images, to show the client the
breadth of options and to help them
visualise the final product more clearly.

| feel incorporating the depiction of people's
hemes into the image makes it more relevant
and ‘real’ to the target avdience, and that it
may be more impactful as a result.

CED

Explain how the learner working on the print-based media could go on to support their concept further in their
sample copy.
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When you develop a treatment for your Intended product, you will use specific documents accerding to
the commission you decide to take on. You may be provided with templates for specific development
documents by the exam board. The example storyboard treatment extract that follows is produced by
the same learner who wrote the pitch for the TV advert on page 174.

Clear images

Ajﬁ[ﬂl that feature the
background details,
as well as the figures
and objects that ars
intended for inclusion
in each frame, have
been employed
effeckively here.

Clear details about
the type of shaot,
the angles they will
be shat at and the
content of each
shat have been
provided, giving
the client a vision
of the finished
product,

Establishing shot — interior, domestic kitchen;
slightly high angle shot,
We ace an older woman tidying and clearing vp before

picking up an empty plastic bottle,
Qﬁ? Music bed fades in, gentle plano track at a low level.
A, description of

the avdio content

that will accompary H‘ﬁ iﬂ& This learner has

visuals is vital Here % thought carefully

we see that there about how these

will be a music bed shots will ke framed |
and get an idea of — objects nearer

the kind of music to to the camera are

expect. Dalogue, larger in close-up

volcsovers and sound shots, for example.

effects should also be

detailed here. Close-up shot of woman's hand maving plastic bottle

towards dustbing direct eve-level angle.
Music bed continues,

We freeze frame as the bottle falls towards the dustbin.
Music bed ducks to allow voiceover to begin,

‘Before you throw your rukbish in the bin, stop and Ehink
— could this be recycled?'

g This storyboard features simple cuts between the
different shots, but if you wished to indicate transitions
such as dissolves or wipes, you would also do this in
the content box below the image:.

Compile a storyboard for the first five shots of a real TV ad.
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The example treatment extract for a moving image script that follows is written by the same learner who
wrote the pitch for the TV advert on page 174.

The: scens is indicated

- clearly to show how

“% the action develops
through the piece.

SCENE TWO
INT. SOUTHAMS PLASTIC RECYCLING PLANT

(We see an establishing shot of Tahira, our female lead from

the kitchen sequence, with a hard-hat on, being shown The: location of the shoot
the large plastic compactor by a foreman at the plant. We 15 stated, with indication
see shots of plastic bottles rushing into the compactor and that this is an interior
processes at the plant.) scene. This helps the

client to visualise what
this will be like onscresn

(gmg The content of the

voiceover is clearly
indicated and the nature

Vi0:

Thanks to the careful recycling done by people like
vou in their homes, this plant recycles thousands of

Rasichoiies IR, of the script reflects the
earlier suggastions made
{We cut to shot of different products made from recycled by this learner about how
plastics.) they intend te connect
with the audience.
V/0:

Plastic bottles can be recycled into go many useful
things, from building materials right through to
polyester fabric. Your unwanted plastic bottle could
end up helping build a new home for a young couple,
or as part of the waterproof coating of a little child's
new raincoat.

= Consider the target avdience, time

Explain what questions you might ask about this section 'ﬁ\\} L - :
available and the - L Gpois
of script if you were the client, practicalities of filming,
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The example treatment extract for a print-based page layout that follows Is written by the same learner

who wrote the print-based piteh on page 174.

Green colour scheme applied &Zjﬂ This serene palette would appeal
here, as identified in the sample L% to the target audience, while

response extract on page 175, and also reflecting the environmental Clearly laid out with a

= B L ' i

learty justified in the iAo nature of the brief and even the pold headline that is eye-
CIE2ET U client's own brand name, catching and a question,

drawing the reader in.

[he planned
rhotographs
are clearly
indicated

this could also
be effectively
accompanied

Content about the
Impact of landAll

Introductory test all
abcuk bhe recent

e

study of older disposal on
by thumbnail people's recyeling communities and
5k’3tl’_:h35. hakits ] wildlife.
RO Y RRCTEBLES. What can | do?
Loao | What it means ]
Guidanca on bow Lo recognise
recyclables wasts and how Lo
dispose of iL.
2 !
White backgrounds and clear Boxes contain potentially surprising
Clear justification of choice readable font for those who facts and figures that will draw the
of fant and background o may have difficulty with their eye and encourage the reader to
shows consideration of E‘— { eyesight. engage with the deeper ED“tﬂ"ts_ while
target audience. ﬂ relnforcing the massage of the piece,
{{f

Clear justification of the choice of
content and layoul to appsal to reader

Creating a treatment

| You may be provided with templates that you could use to complete your development documents
| in your actual assessment, including the moving image and print-based treatments. Check the up-to-
1:!51:5 Sample Assessment Material on the Pearson website for information.

now try this

Create a treatment for a double-page spread in a local magazine te promote a local gym or swimming pool to
families. Annotate it as shown in the treatment above,
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print-based sample copy

The example treatment extract for print-based sample copy that follows is written by the same learner
wheo wrote the print-based pitch on page 174,

The phrase ‘second life' is inspirational and Engaging
S It gives the issue a human quality and makes it
5::rmsl:hm<3 worth caring about. This is reinforced by

| the use of the term “new lifs’ later in the passage.
.4||%‘,‘ p

T
1 * ha o

Sa

Ftecyclm:a your waste products gives
them a chance at a second life. That
seemingly useless empty drinks bottle
might find a new life recycled as part of
the piping in a new home, or even turned
into polyester fabric and vsed to make a
child's raincoat.

The negative term ‘seemingly useless’ adds
weight to the idea that it is not actvally vseless
_ this is further supported by the suggestions of
the ways the bottle may be useful once recycled,

|dentifying which products are
recyclable may not be as tricky as you
think. Product designers incorporate
recognisable logos and symbols into the
labelling of recyclable products.

Chaosing inspiring instances of how recycled
plastic could be used is especially positive
and persuasive: to the target avdience,

Look out for the following signs that
tell you that a product can go into a
recycling bin...

% Lok out’ is a proactive command to the reader
but doesn't sound too demanding, It makes the

task of finding the logos seem less stressful,

d Using informal words like "Ericky’ make the
piece feel friendly rather than ‘preachy’.

Engaging with the audience

When writing copy, consider the features
and benefits of what you're writing about:

* Features are what it does, what it looks
like, what it's for

* Benefits are what it can do for the
audience, how It could make them feel or
how it could improve their lives.

Ask yourself:
* How will this feature benefit the audience?

®* How can | tell a story that will help them
to engage?

CED

Write some more copy for the article above, explaining why recycling is

important.
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How much time
do they have to
read your copyT

What will they What are the
already know? tOF things to
tell them?
|7 Key questmns
when writing for
an aud:ence
Have you tested - What do you

want them to
do after reading
your copy?

YOuUr copy on a
member of the
target avdiencer

\

Can you make
your point any
maore simply?

Remember you need to
1 persuade your target
audlience of older people,



